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A Guide to Global Urbanization
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Big cities, the Maxopolis, are principal
gateways to globalization process
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The future is URBAN and ASIAN
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… and Social Inequalities

and global warming too
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The Urban Divide exists 5



The Slow Archetypes 6

Personal values A new life style based on Awarness, 

Knowledge, Relatedness, Cosy Social Environnment

Solidariety and Conviviality

( convivium, cum-vivium = banchet, stay with somebody )

References Circular and Sharing Economy  Integration of 

Rural and Urban spaces , Cultural Heritages ,Gardens, 

Beauty, Food productions, Traditional crafts



The Cittaslow network 7



The cities of beauty and good
living: Italy as starting point
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280 certified Cittaslow in 30 
countries of the World 9



In designing new cities, 
it is necessary to 

identify intangible 
values in addition to 
economic patterns

Some possible components
for a reference catalog
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Innovative Functions that can 
specialize a new  Urban Area 

Lab in the field of HEALTH 
Rehanilitation Centers

CULTURAL EVENTS AND 
TOURIST ECONOMICS

Data Centers /Apps
Platforms/Web design

AGRO – BIO -INDUSTRY

Specilized Higher
Education

SLOW FOOD CYCLE
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A Global Event: the artist Christo’s
permormance in Franciacorta (Italy) 12



An Innovative Promotion of Hospitality
in a Multi-sector Urban Economy 
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STRATEGIES FOR TOURISM
1. To “capture” new travellers

(millennials, facebook generation, 

seniores,LBGT..)

2. Knowledge :Travellers want to 

know more

3. To make touristic products ,is not

enough to be a touristic

destination

4. Story telling and communication

making “talents”known

5. Collaborate along itineraries for

a terriory branding

6. To integrate different sector of

economy to raise productivity

of tourism

7. To increase skills by training and 

educate citizens to reconize

their heritage



The wonderful mix:
Paesaggi del cibo

(Rural) Food + Landscape = FOODSCAPE

Food is Geography, History, Social 
Behaviors, Cultural Values and Art

Cooking
receips

Gastronomy

Territory

Environment

Seasons

Meteo

Fatigue
of

human
work
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How could be used Slow Cities
philosophy in a metropolitan reality? 
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Many Slow Cities

Inside

A Smart city

Multiple 

Speeds

Human 

Scale = 

Slow

Global 

Scale=

Smart



Art and Architecture in the
Countryside as border to an 
exaggerated urban expansion
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Sol LeWit fresco at Ceretto 

wineyard in Alba (Italy)

The Glass Cube at Bricco Rocche 

Wineyard in Barolo area
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Historic Gardens Model
for New Urban Areas
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Green Spaces

Smart rurality



Green Building 19
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21
Street Art



Barcelona, around local market 
organize neighborhoods as small towns 22



Barcellona 5.0 23



The Great Paris: compact, durable,
balanced and connected

.

Un grand Paris compact durable equilibre et connecte

Richard Roger Stirk Harbour + partners. London School of Economics Arup
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Integrating nature into the city 25



To Riduce Ecological Footprint
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A new urbanism for optimization of 
intelligent network:
people, things, culture and food
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